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LOGO
The logo is the core of a brand’s identity.

Find out about the logo’s elements, 
variations and how to apply it in a 
consistent way
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ARCHITECTURE
The architecture of the logo is logotype and 
logomark. 

The logo should always be produced 
from the master artwork.

Use the complete logo. The only time you 
should use the symbol alone is on the 
website or social media channels where 
there are other elements to help the user 
recognise the brand.

The logo can also be accompanied by a 
slogan

Logotype 

Logomark
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Exclusion Zone

Minimum Size Print

135 pixels 47.6 mm

HONEYCHILD
MEALS

HONEYCHILD
MEALS

HONEYCHILD
MEALS

LEGIBILITY
An exclusion zone around the logo has 
been created to protect its integrity and 
make sure the logo is easy to read.

The height of the “e” of the logo is taken as 
a guide to define the exclusion zone.

Side 'e' size : 84 pt 
Header/Footer 'e' size : 58 pt
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POSITIVE & NEGATIVE
The logo mark must remain in positive 
version and for the negative version can be 
doubled of the logo to make the logo looks 
more bold and contrast. This ensures the 
logo is recognizable.

The grayscale and the monochromatic 
version have been specifically designed to 
meet some specific printing requirements.

They should not be used in other 
circumstances
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Same Color Logo & BGX

Add ElementX

Stretch and TransformX Change The FontX

Place Logo Too NarrowX
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DON'TS
It is not allowed to alter the structures, 
colors, proportions, elements or the 
direction of the logo.
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BACKGROUND
COLOR

You should always try to use the positive 
(main) version of the logo. However, when 
the background is the same color as 
an element of the logo you can use the 
negative version.

Avoid using the logo on a dark green 
background. If this cannot be avoided, 
use the monochromatic version to ensure 
legibility.
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#003b1f #c7da35 #cfcfce

CMYK C100, M50, Y100, K55
RGB R0, G59, B31
HEX #003b1f

CMYK C27, M0, Y96, K0 
RGB R199, G218, B53
HEX #c7da35

COLOR
PALETTE
The primary color of the logo is the 
main color of the logo identity so it 
has the strongest presence on our 
brand.

The secondary color of the logo, 
creating balance and making the 
palette distinctive and sophisticated

Logo Accent

Logo Accent

CMYK C18, M14, Y15, K0
RGB R207, G207, B206
HEX #cfcfce

Logo Accent
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Logotype 

Logomark

TYPOGRAPHY
The San serif family can be used in all weights. 
It solves hierarchy issues in an easy and clean 
way.

Use Montserrat Regular for generic content 
and Montserrat bold to highlight specific 
content.

Montserrat Bold
ABCDEFGHIJKLMN OPQRSTUVWXYZ 
abcdefghijklmn opqrstuvwxyz
1234567890‘?!”(%)#@!

MontserratRegular
ABCDEFGHIJKLMN OPQRSTUVWXYZ 
abcdefghijklmn opqrstuvwxyz
1234567890‘?!”(%)#@!
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